
Introduction
Kentucky farmers markets are unique to each community, and market leaders should make decisions that work 
best for their market. Market leaders should communicate regularly with vendors, customers, and the local 
health authority to ensure transparency and timely response to the changing community context. 
 
All markets should follow and closely adhere to any guidance 
provided by the Kentucky Department of Agriculture and 
Kentucky State Government. The Kentucky Department of 
Agriculture has provided clear guidance for market managers 
that can be found here. These recommendations include 
suggestions such as: 

• on-site hand and surface sanitation
• discontinuing sampling and cooking demonstrations
• proper money transaction procedures

 
In addition to those recommendations, below are practices and 
protocols that markets and their stakeholders should consider to 
protect the health and safety of both customers and vendors. 
 
It is not necessary to start all of these practices at once. However, 
market leadership should engage in an ongoing discussion of 
how and when new measures will be implemented, and how 
they will be communicated to vendors and customers. Leaders 
should consider how any practices will affect the full diversity of 
customers (including at-risk populations and those using public 
assistance funds) and vendors to preserve, as much as possible, 
equal access to the market for all.
 
NOTE: All of these practices are only useful if they 
are followed. You will likely need to commit time to 
reminding customers and vendors of the practices. This 
may be uncomfortable, but remember that you are trying 
to keep people safe and keep the market open--you’re not 
the villain.

Download this handout for farmers 
market customers here.
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Market policies and procedures

Remind all staff and vendors to follow proper handwashing procedure and guidelines, and to avoid touching 
their faces. Getting your vendors and staff on board is one of the most important steps you need to take. Remind 
everyone that this is about keeping customers and market members safe, and it’s about keeping the market open. 
Additional considerations 

• Add hand washing and/or sanitizing facilities for vendors and customers.
• See this tutorial on a low-cost, low-tech handwashing station. 
• Encourage vendors to wear cloth face coverings as recommended by the CDC. 
• Suspend penalties for last minute vendor cancellations and reinforce that any vendor who is 

experiencing any symptoms or who has come into contact with anyone experiencing symptoms of 
COVID-19 cannot participate in the market.

• Invite local health departments to attend market days for public health educational opportunities.

Market layout and booth setup

Reconfigure market layout to maximize social 
distance and encourage quick transactions. 
The following options are intended to 
minimize interaction between customers, 
create proper distance between vendors, and 
increase the efficiency with which customers 
move through the market: 

• Arrange booths in a single line or L 
shape that strongly encourages one-
way foot traffic.

• Provide signage and verbal 
encouragement to follow the one-way 
stream.

• Encourage a ‘passing lane’ at the 
outside edge of customer flow along 
booths and monitor distancing 
between customers waiting at booths. 

• Consider using tape or temporary 
chalk paint on the ground to make 
arrows indicating crowd flow.

• Reconfigure booths to have a single 
customer-facing front (eliminate multi-
sided booths) so that vendors can 
effectively control customer interactions.

• Increase booth spacing to allow at least 
5 feet between vendors. This will minimize contact between vendors and increase space for appropriate 
social distancing of customers. Adjust spacing as needed for crowd size. 

Encourage a 3-foot buffer between customers and vendor tables. 
This can be done by:

• Painting, taping or chalking a highly visible line on the ground in front of the booth as a visual reference
• Creating a simple barrier using 4-foot step-in fence posts and high visibility rope. Posts could also be set 

into buckets with concrete or sand if operating on a parking lot.  
• Placing a second table in front of the product display table 

A blend of physical indicators like cones, ropes, signs and 
chalk can be really helpful for directing foot traffic and will 
help your efforts in reminding customers to follow cues.
Photo: Lexington Farmers Market

https://www.youtube.com/watch?v=d914EnpU4Fo
https://www.youtube.com/watch?v=SMa5OTa3PnU
https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/diy-cloth-face-coverings.html


Limited-Entry
Communicate to patrons both on-site and via all communications that per Kentucky executive order, only one 
person is allowed per household at the market (with exceptions allowed as detailed by the order). 
 
Consider implementing a limited-entry procedure whereby a predetermined maximum number of customers 
(e.g. 50) are allowed in the market at any given time. Reconfigure the market space, and/or use temporary 
fencing or rope to designate a single entrance and single exit to the market. If entrance and exit are close to each 
other, it is simple to implement a “one out, one in” procedure when market is at capacity. Note, this will require 
staff or volunteer time from someone comfortable enforcing the policy. 
 
Social distancing and sanitation
Encourage proper social distancing, hand washing, and frequent sanitizing of all surfaces at every opportunity 
by all market participants: vendor communications, social media, signage, and verbal reminders.

• Encourage patrons to use cloth face masks as recommended by the CDC 
• Sanitize all customer-facing market surfaces frequently using approved sanitizing solutions and single-

use materials.
• Bleach solutions should be mixed on a daily basis since they get weaker over time.
• Prohibit ‘browsing’ or handling of any product 

by customers. 
• All product handling should be done exclusively 

by the vendor. 
• Provide visual examples of a 6-foot distance
• Two construction cones placed 6 feet apart in at 

least two spatial directions (i.e. front and side)

Example verbal reminders from market managers and 
volunteers 

• “Please keep at least 6 feet distance on all sides 
from other people.”

• “As you complete your shopping, please exit the 
market so that others may enter”

• “In order to protect the health and safety of our 
community, socializing or congregating of any 
kind is not allowed.”

Money handling and transactions
Where possible, encourage pre-ordering and pre-
payment. The Center for Crop Diversification has a set of recorded webinars that may help you set up that 
system:

• Simple Online Store Webinar
• Low-Tech Pre-ordering Webinar
• Alternate Distribution Webinar

Other steps you can take to reduce risk and encourage distancing and transaction efficiency:
• Segregate staff for all monetary transactions from those handling food
• Designate a specific person at each booth who will handle all monetary transactions and separate them 

from the food-handling area of the booth. Encourage them to use sanitary gloves. 
• Make sanitary gloves required for market staff who handle money, tokens, or vouchers. Provide 

handwashing and/or sanitation and require regular hand washing. 
 

Download this printable sign/social media graphic 
for farmers market customers here.

https://governor.ky.gov/attachments/20200408_Executive-Order_2020-275_State-of-Emergency.pdf
https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/diy-cloth-face-coverings.html
https://www.canr.msu.edu/news/covid-19-disinfecting-with-bleach
https://www.uky.edu/ccd/onlinestore_webinarlinks
https://www.uky.edu/ccd/preorder
https://www.uky.edu/ccd/direct-distribution-links
https://www.uky.edu/ccd/sites/www.uky.edu.ccd/files/Social%20Distance%20Sign.pdf
https://www.uky.edu/ccd/sites/www.uky.edu.ccd/files/Social%20Distance%20Sign.pdf


Customer and Community Communication 
All communications should stress adherence to federal and state guidelines and mandates. Check regularly 
with local, state, and federal health authorities to ensure you are in compliance. Emphasize and regularly 
communicate all that is being done to protect and 
preserve public health and safety. When you decide on 
your policies, or adopt new ones, be sure to clearly and 
consistently communicate all policies and procedures 
regularly and prominently with both vendors and 
customers. Provide communications in all languages 
appropriate for your customer and vendor base as you 
are able. You’ll likely want to communicate via:

• Website
• Newsletter
• Social Media
• Prominent displays at the market & individual 

booths
Be proactive rather than reactive in all policies and 
strategies. Additional customer-focused policies you 
might consider:

• Encourage customers to send only one member 
from the household to complete shopping in 
order to minimize crowds.

• Prohibit dogs and discourage strollers to help 
prevent congestion.

This social media post from the Lexington Farmers 
Market helps to communicate the plan for foot traffic 
flow as well as the locations of different booths and 
handwashing stations. This way at least some custom-
ers can know the plan ahead of market day.
Photo: Lexington Farmers Market 



Suggested Citation: 
Brislen, L., B. Wolff, B. Brady, and P. 
Vijayakumar. (2020). Social Distancing at 
Farmers Markets: Practical Tips for Managers 
and Vendors. CCD-FS-16. Lexington, KY: 
Center for Crop Diversification, University of 
Kentucky College of Agriculture, Food and 
Environment. Available: https://www.uky.edu/
ccd/FM-COVID-19-Tips 

For additional information, contact your local County Extension agent

Reviewed by: 
Joshua Knight - Senior Extension Associate, Center for Crop Diversification
Christy Cassady - Extension Specialist, Center for Crop Diversification

Educational programs of Kentucky Cooperative Extension serve all people regardless of economic or social status and will not discriminate on the basis of race, color, ethnic origin, national origin, creed, religion, political 
belief, sex, sexual orientation, gender identity, gender expression, pregnancy, marital status, genetic information, age, veteran status, or physical or mental disability.

April 2020

Contact the Authors:

Lilian Brislen, Ph.D.
lilian.brislen@uky.edu
859-218-4987

Bryan Brady
bryan.brady@uky.edu
859-323-0417

Brett Wolff
brett.wolff@uky.edu
859-218-4384

Paul Vijayakumar, Ph.D
paul.v@uky.edu 
859-257-1546

https://www.uky.edu/ccd/FM-COVID-19-Tips
https://www.uky.edu/ccd/FM-COVID-19-Tips
http://www2.ca.uky.edu/county/

